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ANNOUNCEMENT RATES

AA—6:00-9:00 A.M.—Monday thru Saturday.
A—4:00-6:30 P.M.—Monday thru Friday.
B—9:00 A.M.-4:00 P.M.—6:30-8:00 P.M.—Monday thru Friday.
9:00 A.M.-8:00 P.M.—Saturday.
6:00 A.M.-8:00 P.M.—Sunday.

C—8:00 P.M.-10:30 P.M.—Monday thru Sunday.
D—5:00-6:00 A.M.—10:30-12:00 Mid.—Monday thru Sunday.

6-13-21 WEEKLY PLAN

Announcements Scheduled Within 7 Consecutive
Days or Less

Class A Minute 20 Seconds
6 28.00 22.50
13 25.00 20.00
21 22.00 17.50
Class B Minute 20 Seconds
6 24.00 19.25
13 21.00 16.75
21 18.00 14.50
Class C Minute 20 Seconds
] 14.00 11.25
13 12.00 9.50
21 11.00 8.75
Class D Minute 20 Seconds
6 10.00 8.00
13 9.00 7.25
21 8.00 6.50
Fi may bi with weekly 6-13-21 Plan

announcements to earn rates but plan annoucements may not
combine with frequency announcements to earn greater frequency
discounts.

Minutes and 20-second bii

ts may be d to earn

plan rates.
MINUTES

X 26X 52X 156X 260X 520X 1000X
AA 35.00 33.25 31.50 29.75 28.00 2625 24.50
A 30.00 28.50 27.00 2550 24.00 22.50 21.00
B 28.00 2675 2525 24.00 22.50 21.00 19.50
C 15.00 14.25 1350 1275 1200 11.25 10.50
D 11.00 10.50 10.00 9.25 8.75 8.25 7.75

20-SECOND STATION BREAKS

X 26X 52X 156X 260X 520X 1000X
AA 28.00 26.50 2525 2375 2250 21.00 19.50
A 2400 2275 21.50 20.50 19.25 18.00 16.75
B 22.50 21.50 20.25 19.25 18.00 1675 15.50
(2 12.00 11.50 10.75 10.25 9.50 9.00 8.50
D 8.75 8.25 7.75 7.50 7.00 6.50 6.25
Minutes and 20 second may be bined for fre-
quency.

30 SECONDS

The 20-second applicable rate plus 10%. Announcements subject
to pre-emption for minute commercials.

10-SECOND ANNOUNCEMENTS

AA A B (&

6 weekly 12.00 11.25 9.50 575

13 weekly 10.50 10.00 8.50 4.75

21 weekly 9.00 875 7.25 4.25
Other announcement services are not binable with 10 d

< SPECIAL FEATURES AND SERVICES

WEATHER JINGLE PLAN

Weather announcements s(heduled on the half hour rofohng be-
tween 630 AM. und ’ 5 W

1 M

cial time. Lrough Friday.
weekly 150.00. No further discounts.

Minimtm ten (10)

WEEK END WEATHER JINGLE

Week end her pl on the
half hour rotating be!ween 630 A.M. and 10:30 P.M.—includes 15-
second WBC jingle—weather forecast and 30-seconds commercial
time. Saturday and Sunday. Minimum ten (10) announcements—
150.00 weekly. No further discounts.

haduled

TIME SIGNAL PLAN
Time Signal Pl ini 12 weekly 6:50 A.M. to
10:50 P.M. Sunday through Saturday rotating, WBC ten-second time
jingle, time announcement and 10-second commercial, 105.00 weekly.
No further discounts.

CLASS B NEWS PLAN
rota'mg plan—10:00 and 11:00 A. M 1:00,
200 und 3:00 P.M. Monday through Frid 5 newscasts
weekly, 150.00 weekly. 13 consecutive weel(s, 135.00 weekly, 26
consecutive weeks or more, 125.00 weekly.

WEEK END NEWS PLAN

Week end—9:00 A.M. through 7:00 P.M. Saturday and Sunday—
r‘;\inimum five newscasts per week-end—150.00 weekly. No further
iscounts.

PROGRAM P.M. NEWS PLAN

Class C—8:00, 9:00 P.M.—minimum five per week rotating—100.00
weekly. No further discounts. «

MUSICTOWN USA

12:00 Midnight thru 5:00 A.M.—Rotating Basis—Monday thru
Saturday.

12 inute weekly 36.00
18 one-minute annou weekly 45.00
24 one-minute a ts weekly 54.00
30 inute annou ts weekly 60.00

Cannot be combined with other announcements for further
discount.

PROGRAM RATES

X 26X 52X 104X 260X 520X
Class AA (6:00-9:00 A.M.—Monday thru Saturday)

5 mins. 45.00 43.00 40.50 38.00 36.00 34.00
10 mins. 60.00 57.00 54.00 51.00 48.00 45.00
15 mins. 70.00 66.50 63.00 59.50 56.00 52.50
30 mins. 122.00 116.00 110.00 104.00 98.00 91.50
Class A (4:00-6:30 P.M.—Monday thru Friday)

5 mins. 40.00 38.00 36.00 34.00 32.00 30.00
10 mins. 59.00 56.00 53.00 50.00 47.00 44.00
15 mins. 68.00 64.50 61.00 58.00 54.50 51.00
30 mins. 120.00 114.00 108.00 102.00 96.00 90.00
Class B gg m—guafg-rzgyo) P.M.—Monday thru Friday)

:00 P.M.—Sunday)

5 mins, 36.00 34.00 3250 30.50 29.00 27.00
10 mins. 58.00 55.00 52.00 49.50 46.50 43.50
15 mins. 66.00 63.00 59.50 56.00 53.00 49.50
30 mins. 116.00 110.00 10450 98.50 93.00 87.00
Class € (8:00-10:30 P.M.—Monday thru Sunday)

5 mins. 23.00 22.00 20.50 19.50 18.50 17.50
10 mins. 40.00 38.00 36.00 34.00 32.00 30.00
15 mins. 46.00 43.75 41.50 39.00 37.00 34.50
30 mins. 80.00 76.00 72.00 68.00 64.00 60.00

Class D (5:00-6:00 A.M.—10:30-12:00 Midnight—Monday thru Sunday)

5 mins. 16.00 15,00 1450 13.50 13.00 12.00
10 mins. 28.00 26.50 25.00 24.00 2250 21.00
15 mins. 32.00 30.50 29.00 27.00 2550 24.00
30 mins. 56.00 53.00 50.50 47.50 45.00 42.00

CONTRACT REQUIREMENTS
All program matter and commercial copy are subject to the
approval of station management. No periods are sold in bulk
for re-sale.
Contracts for all announcements, minute, thirty-seconds and ten-
seconds may be accepted up to 30 days in advance of initial
broadcast.
Firm contracts for program periods of 13 weeks or more may be
accepted up to 60 days in advance of initial broadcast; other-
wise, may be accepted up to 30 days.
Current advertisers as of March 6, 1961, will receive rate protec-
tion for 26 weeks provided advertising is continuous week to
week.
Continuity must be at station three days prior to broadcast date.
Material for Sunday and Monday broadcasts must be in no
later than 5:00 P.M. Thursday. All programs and announcements
are subject to removal without notice for any broadcast which,
in our opinion, is in the public interest.

MULTI-BRAND ADVERTISING
Advertisers with Multi- Bronds may, when schedules are running
concurrently, bi for freq i purposes
and weekly plans sub]ecf to sfuhon discount pollcy provnded Qhe
combination privilege is req d when each sub h
is ordered.

DISCOUNTS

All contracts with the same advertiser may be combined for
determining rate of discount. Tables under ‘’Announcement
Rates and Program Rates’” show all applicable discounts within
one year. Announcements and program periods may not be
combined for discount purposes.

Programs: Discounts apply to the total number of broadcasts
used within one year and credited as earned.

Annou ts: Di are all d on the total number of
announcements used within one year and credited as earned
(plans excepted).

Freq y may bine with weekly 6-13-21 Plan
announcements to earn plan rates but plan announcements may
not bine with freq y to earn greater fre-

quency discounts.

CONTINUING DISCOUNT POLICY

Announcements:

After the first contractual year an advertiser may continue his
schedule into a second year based on the accrued weekly dis-
count earned at the cross over date, providing the schsdula is
continued without interruption. To i to earn ti

di ive weekly schedules must be maintained.

In the event an advertiser interrupts his schedule during the
second or succeeding contract year, any subsequent schedule
within that year will receive the weekly discount applicable to
the actual number of weeks run in that contract year.

Programs:

After the first year an advertiser may continue his schedule into
the second year at the frequency discount applicable to a 52
week proiection of the schedule in force at the cross over date,
providing this discount is no greater than the discount earned
in the first year, in which case the earned discount would apply.
In the event an advertiser reduces his schedule during a
second or succeeding :onirac' year, the reduced schedule would
receive the freq y pplicable to a 52-week projec-
tion of the schedule.
In the event an advertiser interrupts his schedule during a
second or succeeding year, any subsequent schedule within
that year receives the frequency discount applicable to the
actual number programs run during that year.

GENERAL INFORMATION
1. LENGTH OF COMMERCIAL COPY:

Total Length of N\ '

Broadcast

5 MINUTES 1:15
10 MINUTES 2:10
15 MINUTES 3:00
30 MINUTES ........ 4:15
60 MINUTES 7:00

ANNOUNCEMENTS—1 minute: 60 seconds transcribed; 150
words, live. Station breaks: 20 seconds or less transcribed;
50 words or less, live. 10 seconds transcribed; 25 words.

2. NEWS SERVICE: UPl. (News service charges 15% net of
earned frequency discount rate, per program.)

3. MUSIC CLEARANCE: BMI, ASCAP and SESAC licenses.
Time rates include music copyright fees on locally origi-
nated programs only.

4. TALENT: Program formats and talent quotations will be
submitted on request.

5. INSTANTANEOUS REFERENCE RECORDINGS: Rea le
requests for air checks will be honored without tesie.
Others available at $5.00 for each program, 15 minutes
or less, and at $10.00 for each 30-minute program.

N
6. REMOTE CONTROL: Programs originating outside of the
studio are subject to special charges, given on request.

7. FOREIGN LANGUAGE BROADCASTS: Not acceptable.

8. PRODUCT AND COPY ACCEPTANCE: All products and/or
services and the advertising continuity thereof are subject
to Westinghouse Broadcasting Company, Inc. acceptance
before broadcast. No hard liquor advertising. Beer and
light wine advertising acceptable, subject to local, state
and federal regulations.

9. POLITICAL: Time is sold for political broadcasts on the
basis of rigid conformity with the Federal Communications
Act and with the Federal C nications C Rules
and Regulations appertaining to political broadcasting and
to all other pertinent statutes, rules and regulations, both
Federal and State.

10. TERMS AND COMMISSION: Commissions to recognized ad-
vertising agencies on net charges for station time, 15%.
No cash discount. Program talent and service charges com-
missionable upon agency requests. Bills due and payable
when rendered. Without prior credit approval, cash in
advance required.

11. This rate card is published for the convenient references
of advertisers and agencies and is not to be considered as
an offer of facilities.



